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LESSON PLAN 

TOPIC: Mobile phones 

SUMMARY: 
Our mobile phones are one of the most common tools (2 billion users) for communication and other services, so conducting business with them influences many lives in many ways all around the world. But what do we know about mobile phones? Which kind of information do we have and which sort of information is important and why? Which values are important in our lives? By comparing two advertisments this lesson shows the advertisment as a specific type of manipulative communication based on selective choice of information and sugestive emotions. 

AGE: 15-18 years old
AIMS OF THE LESSON: 
Develop Students‘: 

a) Critical thinking about the commercial strategy and the selective choice of information. 

b) Understanding the importance of emotions in an advertisment and its manipulative aspects.

c) Knowledge and understanding issues in complexity and context of sub-themes.  

d) Responsibility and concern for global issues. 

e) Communication skills.

f) Skills to distinguish between and establish “false and true“ values.   
LENGTH OF THE LESSON: 45 minutes
TOOLS NEEDED FOR THE ACTIVITY: Worksheets, blank paper, an interactive whiteboard, markers
PROCEDURE: 
Warm-up activity: 
Talk about modern technologies in communication in general and about mobile phones (MP) in particular (This activity is to establish contact with students, to create a friendly atmosphere and to give the subject). During this activity the teacher distributes worksheets to each student in the class.
The teacher asks simple questions about modern technologies in communication (advantages and disadvantages). The next step is related to questions about mobile phones (Is there anyone in the class, who doesn´t own a mobile phone? For which kind of activities do you use your MP? How many MP have you owned in your life? How much are you willing to pay for a MP? Could you count how much have you spent on MP? What are your reasons for buying a new MP? Can you imagine your life without a MP? (The teacher can write answers (words) on the board). At the end of this part of the lesson the students rank their opinions on from 1-12.  1 being the most important and 12 being the least important.  This work must be completed on the worksheet provided. 
Individual work with worksheet: 
The teacher writes twelve words from the spreadsheet on the board, in the meantime the students fill in the first column (On a scale from 1 to 5 write down what is important to you when you buy a new mobile phone). Then the teacher asks the whole class (how many students put 4-5 points or 1-2 points for each word from the board) – the teacher highlights words which most students marked 4-5 points. 
The students watch the first set of advertisements and fill in the second column. The teacher asks the students which words are sticked. Afterwards teacher with students compare first and second column (especially higlights and checked words). What does it show? (the first conclusion: Informations from ads. are very similar or the same with important things for students. It shows how the ad influences people. But do they have any information about other „words“ which are not a part of the ad? (The second conclusion: Mostly not and it shows the selective choice of information in the ads which are „cool“. The class is trying to put together as much information as possible about not specifically mentioned information.)
The students write down on the spreadsheet which emotions they felt from the first set of advertisements.
The class watches the second advertisement (a film trailer) and fills in the third column. The teacher asks the students which words they checked. For each „checked word“ the teacher shows a short prepared presentation to give the students more information.
The students write down on the spreadsheet which emotions they felt from the second advertisement.
Work in groups:
The teacher splits the students into groups of 4-5 students. 
a) In each group the students discuss their emotional response to the advertisements and compare first and the second ad. 

b) In each group the students discuss their „values of life“ and compare them with the social situation in Congo.

c) The students discuss our responsibility for the situation and try to find some way out of the situation and how to change it.

REFLECTION:
Each group presents their emotions, values, and opinions (a-c). Afterwards they give their reactions and participate in a final discussion.
RESOURCES: 

Worksheet
Set of advertisements (mobile phones)

Film trailer (The Blood in mobile phones)

Slideshow ready-to-use (sub-themes)
